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M alaga, and especially the 
Costa del Sol, has be-
come the top province 

per thousand inhabitants for real 
estate in Spain. This was the mes-
sage behind a roundtable event 
hosted by SUR in English in con-
junction with Marbella town hall 
at the Hotel Don Pepe Gran Me-
liá on Thursday 23 February. 

Mayor of Marbella Ángeles 
Muñoz gave a welcome speech, 
after which five experts from the 
property sector debated a wide 
range of issues from what has 
made the Costa del Sol a top des-
tination for tourists and inves-
tors alike for over 50 years, to sus-
tainable housing and the impact 
of the war in Ukraine and the cost 
of living crisis. 

Vanessa Dávila, Listings and 
Marketing Executive at The Span-
ish Estate Agent; Juan Goñi Uri-
arte, CEO of Klic Arquitectos; Fé-
lix Romero, first deputy mayor at 
Marbella town hall; Marc Da-
mian Elliott de Lama, owner and 
founder of Fluent Finance 
Abroad; and Setareh Mohregi, di-
rector of the international depart-
ment at Gilmar, all brought their 
experience and expertise to the 
debate. 

A  record year 
In her welcome speech, mayor of 
Marbella Ángeles Muñoz said that 
“2022 was a record year” for the 
town, in terms of tourism and for-
eign investment, with 64 per cent 
hotel occupancy throughout the 

year and seven out of 10 hotel 
guests being “foreign tourists”. 

Muñoz also spoke of the effect 
that the Covid pandemic has had 
on the town, which the panel 
picked up on during the debate, 
saying that Marbella and the Costa 
del Sol in general are witnessing 
an influx of people from other 
parts of Spain and abroad, who 
are able to work remotely and are 
choosing to do so here.  

Winning formula 
The first question that the panel 
discussed was the secret to the 
Costa del Sol’s winning formula; 
is it something that doesn’t need 
fixing because it isn’t broken, or 
is it the area’s ability to constantly 
adapt and reinvent itself over time. 

Aside from the timeless attrac-
tions of almost guaranteed sun-
shine, excellent beaches and 
Spain’s world-class gastronomy, 
the panel highlighted important 
considerations such as safety and 
services. 

Setareh Mohregi highlighted 
the “exceptional offer of interna-
tional schools” as an important 
consideration for families think-
ing of moving here, while Marc 
Elliott pointed out that the Costa 
del Sol is attracting “a younger 
generation, the 35-year-old pro-
fessionals who are coming to work 
at the technology park in Malaga 
and looking to buy property in 
Marbella”. 

Adding to the debate about 
Malaga and the Costa del Sol at-

The Costa del 
Sol. Still the 
ideal place to 
buy property

SUR in English, Marbella town hall 
and experts from the sector came 
together for a roundtable event to 
discuss foreign investment in Malaga

JENNIE RHODES

As a result of the 
pandemic more 
people work remotely 
and are choosing 
where to do so 

The Costa del Sol is 
witnessing a higher 
number of buyers 
from Scandinavian 
countries and the USA 

ROUNDTABLE 
Foreign investment on 
the Costa del Sol.

Juan Goñi Uriarte 
Klic Arquitectos.

“Foreign investors 
see sustainability as 
an investment, not a 
cost. The initial costs 
are high, but buyers 
think about the long-
term payback”

Vanessa Dávila 
The Spanish Estate Agent.

“The Costa del Sol 
has always had an 
incredible appeal.  
It’s a vibrant melting 
pot with those people 
bringing their own 
ideas” 

Marc Elliott 
Fluent Finance Abroad. 

“Andalucía is 
attracting younger 
people, the young 
professionals, and 
mortgage-lending  
is shifting to that 
demographic”
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tracting a younger demographic, 
Félix Romero talked about the re-
cent law introduced in Spain to 
encourage so-called digital no-
mads to come and work in the 
country. 

A safe place 
Juan Goñi Uriarte and Marc Elli-
ott agreed that feedback from 
their clients suggests “people feel 
safe here”, which is a key consid-
eration when choosing where to 
live. 

The debate moved on to  ‘hot 
spots’ for investors from differ-
ent countries and whether there 
has been a shift in recent years 
in terms of type and nationality 
of buyer. This point was closely 
connected to Brexit and the ef-

fect that it has had on British in-
vestment on the Costa del Sol.  

Setareh Mohregi pointed out 
that while the British are still buy-
ing, both Brexit and the cost of 
living crisis back home are being 
felt here. However, there has been 
a shift towards people from Scan-
dinavian countries as well as 
more investors from the USA en-
couraged by the strength of the 
dollar to the euro, explained Marc 
Elliott.  

 90-day visa rule 
Mohregi also referred to the 90-
day visa rule for Britons spend-
ing time in EU countries brought 
in after Brexit, but pointed out 
that many British property own-
ers caught out by the rule are 

Vanessa Dávila, Juan Goñi, Félix  
Romero, Jennie Rhodes, Marc 

Elliott and Setareh Mohregi.  
  JOSELE

Setareh Mohregi 
Gilmar.

“Marbella’s ‘Plan 
General’ is in its final 
stages which is good 
news. Private and 
public sectors must 
work together to be  
its ambassadors”

Félix Romero 
First Deputy Mayor of Marbella. 

“Marbella has 
emerged stronger 
from the pandemic 
and 2022 saw record 
numbers of tourism, 
employment and new 
companies”

making the most of it by sharing 
their Spanish homes with family 
or renting them out when they 
are unable to come to the coun-
try. 

Picking up on the mayor’s com-
ment about  2022 being a “record 
year”, the panel were asked for 
their views about last year being 
seen as a return to normality for 
the property sector. 

Félix Romero reiterated the 
mayor’s words saying that thanks 
to the weather, luxury market and 
way of life “Marbella has emerged 
stronger from the pandemic”. He 
went on to say that last year saw, 
“records such as the number of 
companies registering, a reduc-
tion in employment and a growth 
in tourism figures as well as digi-
tal initiatives”, which he said are 

Security is an 
important factor for 
potential buyers and 
people choose the 
Costa del Sol because 
they feel safe here

Guests at the event in the Hotel Meliá Don Pepe.  

The morning’s panelists with the mayor of Marbella (centre). JOSELE

2022 was a record 
year for Marbella in 
terms of tourism in 
foreign investment

all contributing to the town’s 
popularity as a destination. 

Setareh Mohregi confirmed the 
mayor’s words with statistics from 
Spain’s national statistics insti-
tute  (INE). She pointed out that 
according to the INE, the num-
ber of homes sold in Spain in 
2022 was up 14.7 per cent on  
2021 across Spain and in Malaga 
province alone, 26 per cent more 
properties were sold in 2022 than 
in 2021. 

The panel dared to consider 
that the Costa del Sol had, in a 
sense, benefited from the conse-
quences of the pandemic. They 
agreed that the destination has 
seen an inflow of investment as 
people are keen to realise dreams 
and ‘seize the day’.  

Living the dream 
Vanessa Dávila commented  that 
following a “brutal lockdown” in 
some countries, buyers are keen 
to “live their dream”. Working 
from home is now a reality for 
many workers and should there 
be another lockdown scenario, 
they “want to do it in a place that 
offers sun and space”.  

Dávila went on to say, “Since 
the pandemic some people are 
conscious of sharing spaces like 
a lobby or a lift in hotels, so they 
are investing the money that they 
would have spent before on ho-
tel accommodation in property 
instead.”  

In terms of the “golden trian-
gle of Marbella, Estepona and Be-
nahavís” which Mohregi spoke 
about, it is the latter that is in high 
demand because as a smaller 
town it gives people the space that 
they are looking for. 

Juan Goñi of Klic Arquitectos 
also agreed that last year was “the 
best year on the Costa del Sol 
since I remember”. 

Félix Romero stressed:  “Peo-
ple can work and play golf, we 
have good hospitals and 
warm weather. We have to >
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Energy-efficient and 
sustainable housing is 
an important factor 
for foreign investors 

Marbella’s new PGOM 
and the Andalusian 
LISTA law will offer 
greater guarantees to 
buyers and investors

Ángeles Muñoz 
Mayor of Marbella 

J. RHODES.  In her welcome 
speech, mayor of Marbella 
Ángeles Muñoz spoke of the 
“growth in Marbella” that SUR 
in English has witnessed in its 
almost 40-year history.  

She went on to talk about the 
“importance of the private sec-
tor” in the town and that “2022 
was a record year” with the 
“best numbers recorded”  in 
the history of Marbella.  

The mayor highlighted how 
Marbella has seen a growth in 
new companies being regis-
tered since the pandemic and 
that hotel occupancy averaged 
“64 per cent throughout the 
year, the highest ever”. Of this 
figure, she said, seven out of 10 
hotel guests in the town in 2022 
were “foreign tourists”. 

It is a place, Muñoz con-
cluded, where people now come 
all year round, because nowa-
days people can “ choose where 
and how they want to live”.

Marbella: a year-
round destination 
for foreign 
tourism and 
investment

take advantage of this op-
portunity.” 

However, for the financial sec-
tor Marc Elliott pointed out that 
“things are far from normal” right 
now. “This time last year infla-
tion was at historic low rates. Now 
inflation is high,” he said.  He 
highlighted, though, that the “pro-
jection is that inflation will start 
to come down towards the end of 
the year. Spain is keeping a curb 
on inflation even though it is high 
at the moment”. 

Cost of living crisis 
On the eve of the first anniversary 
of the Russian invasion of Ukraine, 
the impact of the war was at the 
forefront of the panel’s minds.  

Juan Goñi remarked that indus-
trial inflation is currently “higher 
than general inflation” and the 
property development sector “is 
experiencing a 30 per cent rise in 
the cost of construction materi-
als” as well as a lack of workforce. 
He added that land prices are also 
going up.   

Marc Elliott reiterated the point 
about security in Spain saying, 
“Spain is an incredibly safe coun-
try to live in and also we’re far away 
from the conflict in Ukraine. Peo-
ple feel safe here.”  

Planning rules 
Marbella’s general town master-
plan (PGOM), within the frame-
work of the new regional land law 
to promote sustainability (LISTA), 
was a key area of discussion. The 
draft PGOM is due to be approved 
this spring and the final version 
planned for approval by the end 
of 2023. 

Félix Romero  stressed the im-
portance of both the PGOM and 
LISTA to give investors greater “le-
gal certainty”. He said, “We are 
convinced the plan is going to at-

tract important investment to the 
town” and will “offer guarantees”. 

Energy-saving 
Sustainable housing was also dis-
cussed. As well as being an inte-
gral part of the PGOM and LISTA,  
energy efficient homes are a pri-
ority for foreign investors, the other 
panel members agreed. Juan Goñi 

explained: “While the initial out-
lay may be more expensive, the 
return on investment is greater.  
Buyers think about sustainability 
through economy. Sustainability 
should be an investment not a 
cost.”  

The panel agreed that much has 
been done to make housing more 
sustainable in the last 15 years 

and Félix Romero highlighted the 
environment aspects of the PGOM. 

Setareh Mohregi said she had 
come to the symposium “to be 
positive” and the panel members 
agreed that there are plenty of 
reasons to share her optimism 
for the property market and for 
foreign investment on the Costa 
del Sol.

>

The audience watched the debate in person or streamed live on surinenglish.com. JOSELE

Mayor Ángeles Muñoz welcomed speakers and guests. JOSELE
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S ituated in the foothills of 
the Sierra Blanca, Mar-
bella has long had a repu-

tation for its exclusiveness and 
for providing every concept  
of luxury to attract property  
investors.  

This internationally renowned 
resort offers 27 kilometres of 
coastline divided into twenty-
four beaches, along with some of 
the best golf courses, designer 
shops and Michelin starred res-
taurants in Andalucía. 

It also boasts a delightful old 
town that is dripping with the es-
sence of Andalucía and a luxury 
marina and shopping complex 
offering the world’s most fash-
ionable merchandise.  

The most well-known and ex-
clusive area is the Golden Mile, a 
stretch between Puerto Banús 
and Marbella town, where you 
can find beachfront penthouses 
and villas with unobstructed 
views of the Mediterranean. This 
area is home to some of the most 
exclusive beach clubs on the 
Costa del Sol, such as those of 
the Marbella Club and Puente 
Romano. 

Despite being the second larg-
est place in Malaga province, 
Marbella retains much of its 
small-town charm while man-
aging to offer its residents all of 
the amenities of a much larger 
city. 

It is an alluring mix that leads  

so many foreigners to consider 
it one of the best places on the 
Costa del Sol to invest in and call 
home. 

Marbella’s climate and loca-
tion - less than one hour from 
two airports (Malaga and Gibral-
tar) - have made it a favourite 
destination for foreigner resi-
dents looking to find their dream 
home and enjoy their retirement 
in the sun. 

The town also attracts families 
looking to start a new life and, 
more recently, digital nomads. 

Marbella offers a wide range 
of education from primary to fur-
ther education, along with sev-
eral language schools. The inter-
national community offers 

schools for all ages and back-
grounds, with multinational in-
teraction and varied extracur-
ricular activities. 

For the more mature students 
who want to further their educa-
tion, or simply enjoy a new hobby, 
the U3A International serves the 
interests of English-speaking 
community with a broad range 
of courses and activity groups 
that take place in Marbella.  

Cosmopolitan ambience 
Pleasant temperatures all year 
round make Marbella a magnet 
for expats seeking a stylish place 
to enjoy a peaceful and relaxing 
lifestyle. With more than 140 na-
tionalities and over 45,000 for-

eigners registered in the town, 
Marbella offers a truly cosmopoli-
tan ambience.  

The large foreign community 
makes up around 30 per cent of 
the municipality’s inhabitants.  

The area of Nueva Andalucía 
is the district with the most di-
versity and it is one of the most 
desired. 

The town has its own English-
language television channel, Mar-
bella Now, founded in 2014: it 
also boasts several social-media 
groups designed for the local Eng-
lish-speaking community, all of 
which offer information concern-
ing all aspects of living in Mar-
bella.  

Several charitable organisa-
tions offer services to the foreign 
community: these include The 
Rotary Club of Marbella/Gua-
dalmina, which offers meetings, 
fundraising events, fellowship 
and service projects to the local 
and international community; 
and The Lions Club, which has 
several international branches 
in and around Marbella. 

Sense of community 
The international community is 
very integrated and involved in 
the social life of Marbella due 
partly to the efforts of the town 
hall’s Foreigner Residents’ De-
partment, which organises all 
kinds of activities, such as con-
ferences, informative meetings 
and other events of interest to the 
foreign community. 

The department also gives ad-
vice and information on many of 
the procedures that the interna-
tional residents have to carry out 
on a daily basis. 

Marbella also offers an excel-
lent cultural scene, presenting 
world-class live music and en-
tertainment, as the celebrated 
Starlite Festival and the Mar-
bella International Film Festi-
val demonstrate. 

The town has emerged as one 
of the Costa del Sol’s most excit-
ing cultural hubs, offering a wide 
cultural selection that includes 
museums, theatres, art galler-
ies and cinemas that show films 
in their original versions, and 
many cultural events organised 
throughout the whole year.  

For the more adventurous 
residents, the area also offers 
plenty of outdoor activities, such 
as rock climbing, nature trails 
and hiking through olive groves 
and mountainous terrain with 
panoramic views of the coast. 
Not forgetting adventures on wa-
ter - the municipality has four 
upscale marinas, including the 
legendary Puerto Banús. 

If its diversity you are looking 
for, then Marbella has it all. As 
the town’s mayor recently said, 
Marbella “is the best place to 
visit, live, work and invest”.

A classic 
favourite 
 Marbella.  Retaining much of its 
small-town charm while managing to 
offer residents the sylish amenities of 
a larger city has made the town a 
magnet for foreign buyers

TONY BRYANT

Marbella.  Owning a property in Marbella opens up the opportunity to work and play in a vibrant town with an international atmosphere.  SUR
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O ne of the many en-
ticing aspects of 
coming to live on 
the Costa del Sol is 
the variety of 

properties to choose from. New 
builds can still be found right on 
the coast, especially in some of 
the less developed eastern areas 
such as El Peñoncillo in Torrox. 
And there are literally thousands 
of ‘urbanizaciones’, or residen-
tial developments, where you can 
choose a house or apartment to 
suit your budget.  

Other interesting options are 
to consider living in the buzz of 
Malaga city or perhaps a rural 
idyll with a private pool to enjoy 
the gloriously long summer 
months. Wherever you choose 
you will find Malaga province is 
extremely cosmopolitan - more 
than 16 per cent of the 1.7 mil-
lion inhabitants are foreign, with 
Britons making up the largest 
contingent with more than 55,000 
expats.  

Living in the near year-round 
sunshine draws people from far 
and wide. One such pair is a re-
tired couple from a small town in 
southern Sweden. They choose 
to move to the countryside in 
Frigiliana, near Nerja, some years 
ago and delight in their new life 
surrounded by exotic fruit trees 
on their extensive plot of land. 
This was their first property pur-
chase in Spain. 

“We like the rural area and 
bought our house in June 2015. 
We were looking for a house to 
buy in the area between Vélez- 

Málaga and Almuñécar. For us 
this was the perfect location be-
tween the mountains and the sea.  

“It is a little ‘cortijo’, with two 
bedrooms and a kitchen/living 
room. There is a nice terrace with 
a wonderful view. The land is 
about 5,000 square metres with 
avocado trees, a few mangos and 
orange trees,” the former farm-
ers said. 

One thing the pair, both 66, 
stressed is that “you need a good 
lawyer but you must follow your 
heart”. They said they had under-
taken a lot of research and were 
adamant that the rural location, 
nestled in a deep river valley be-
neath the picturesque village of 
Frigiliana, was right for them and 
their faithful collies. 

Their advice to would-be 
buyers is to be abso-

lutely sure you are 
satisfied with the 

location and to 
engage the 

services of a 
good lawyer. 
On that note 
it is impera-
tive to make 
sure that 
your lawyer 

speaks flu-
ent English; 

the buying 
process in Spain 

is markedly differ-
ent to what you may 

be used to back home 
and any communication dif-

ficulties can have serious conse-
quences. The same advice applies 

to urban properties - both new 
builds and existing apartments 
or houses.  

Buying a property in an urban 
area comes with its own rewards 
as you will interact more closely 
with the vibrant day-to-day life 
in Spain. First-time property 
buyer Hazel, 58, originally from 
Glasgow, bought a spacious three-
bedroom, 110-square-metre, flat 
in Olletas, Malaga city, in 2017 
for 80,000 euros. 

“I bought my flat with the pos-
sibility of letting in the future so 
being reasonably close to the [city] 
centre was important but it still 
has a local neighbourhood feel. 
There are also plenty of green 
spaces to walk the dog and the 
university was close by for my 
son. This meant paying a 
little more to be central.  

Rural properties can come with 
or without large areas of land, 
but they all boast peace and 
quiet.  F. M.

Rural or 
urban?  
The pros 
and cons 
 Choice.  The Costa del Sol and 
Malaga province are so varied that 
property investments can range 
from isolated farmhouses to city 
centre apartments, with a host of 
options in between. Here, buyers 
discuss the advantages of living 
out of the way or in a 
community

FERGAL MACERLEAN

>

Do your research,  be 
absolutely sure you 
are satisfied with the 
location and engage a 
good lawyer 

The buying process in 
Spain is markedly 
different to what you 
may be used to back 
home

COUNTRYSIDE

   Urban proper-
ties mean that key 
attractions and 
meeting places in 
towns and cities, 
such as Malaga’s 
Plaza de la Merced, 
are within walking 
distance.  F. M.
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“The flat has turned out 
to be a great asset. I was al-

ways aware I had bought on a 
busy road but being on the third 
floor and with blinds in the bed-
rooms, the noise doesn’t bother 
me but is something to consider. 
The neighbourhood is very 
friendly with plenty of amenities 
on the doorstep. With an easy 
walk to the city centre and the 
beachfront, it is perfect for me 
and for rentals,” Hazel said. 

Communities of owners 
Hazel’s flat forms part of a com-
munity of owners (‘comunidad 
de propietarios’ in Spanish), as 
do the vast majority of properties 
in Spain located in urban areas 
whether they are new builds or 
existing properties. As part of 
such a community, property own-
ers are liable for the payment of 
fees for the upkeep and improve-
ment of commonly owned fea-
tures, such as a swimming pool 
or garden. Properties in apart-
ment blocks share entrance halls, 
stairwells and lifts as well as ex-
ternal elements which may in-
clude streets and street lighting 
in larger communities. The 
monthly community fee includes 

communal electricity and water 
bills; cleaning of communal ar-
eas; professional services; and 
insurance. This fee varies widely 
- in older buildings with few serv-
ices you may pay around 30 euros 
but in luxury developments you 
could be liable for ten times that 
amount. 

Hazel said: “There have been 
more communal expenses than 
I had anticipated as the building 
is old and leaks from the flat 
above have been problematic. But 
once repaired there have no fur-
ther issues. Remember you are 
buying into a building as well as 
an individual flat.” 

She has seen her monthly costs 
increase from 40 euros to 70 
euros, mainly due to repairs. 
“When buying a property it is a 

good idea to consider the age of 
the building and how many resi-
dents live there as this will deter-
mine how much each resident 
contributes. Also what services 
you have will have an effect on 
the cost - is there a lift, a care-
taker, a cleaner, garden, garage 
or swimming pool? There is also 
a ten-yearly technical inspection 
of buildings which is a legal re-
quirement,” Hazel said. 

Communities of owners elect 
a president and vice-president 
with attendance required by law 
at a yearly assembly though a 
representative can be sent if 
necessary. At the regular meet-
ings decisions are decided by a 
majority vote. Minutes of each 
meeting are recorded and sent to 
each resident and any quotes 
for work and arrangements are 
made by the president. In Ha-
zel’s case all meetings are car-
ried out in Spanish. 

“In our case there are four resi-
dents and the voting is not clear 
cut! Issues can take a long time 
to be ironed out,” Hazel said. She 
added that the process can be “ex-
tremely frustrating but, in the 
end, everything usually gets done 
so that everyone benefits”.

>

A couple of house hunters explore the village of Frigiliana.  F. M.

The vast majority of 
properties in urban 
areas form part of a 
community of owners 
and attract monthly 
fees for the upkeep of 
shared features such  
as swimming pools 
and gardens

CITY OR TOWN
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T he property market is 
looking very positive at 
present, but how does the 

current boom  resemble or dif-
fer from the one which caused 
the bubble that burst in 2008? 
The number of transactions is 
actually similar to 15 years ago, 

but it is interesting to see that 
far fewer mortgages are being 
taken out now than at that time. 
This means that at the moment 
a significant proportion of prop-
erties are being bought with 
cash.  

Looking at the most recent fig-

ures available for Malaga prov-
ince, we see that in November 
2022 there were 3,352 sales and 
that figure is comparable with 
November 2007, when 3,166 
properties were sold. 

However, what is happening in 
the mortgage market is very dif-

ferent now: 2,180 mortgage ap-
plications were approved during 
the penultimate month of 2022, 
which was 58 per cent lower than 
the 5,293 granted in November 
2006 and 47 per cent below the 
4,135 which were approved in 
the same month in 2007. 

Also, while the banks signed 
loans worth 400 million euros 
for property purchases last No-
vember, that was only half as 
much as the amount loaned in 
the same month in 2006.  

Up to 50% with no mortgage 
What happened last November 
is representative of the year as a 
whole: in the first 11 months of 
2022 nearly 40,000 properties 
were sold in Malaga province 
but only 21,739 mortgages were 
taken out. 

In 2021, however, 20,727 
mortgages were granted for 
more than 33,000 property pur-
chases. As a contrast, in 2007 
more than 54,500 mortgages 
were approved in Malaga, al-
though only 42,300 properties 
were sold sales.  

So, to summarise: last Novem-
ber, 35 per cent of property pur-
chases were made without any 
financing from the banks. In 
2021 as a whole, nearly 40 per 
cent of purchases were mort-
gage-free. And in 2022, up un-
til November, the proportion of 
transactions where no mortgage 
was needed leaped to 45 per 
cent.  

This also indicates that in the 
present real estate boom the 
situation has turned around: in 
the final years of the previous 
bubble, which burst in 2008, 
more mortgages were approved 
than properties were bought.  

Julio Rodríguez, a statistician 
and former president of Banco 
Hipotecario and Caja Granada, 
says that at that time it was nor-
mal, for example, for an entre-
preneur to apply for bank loans 
and offer property as security: 
this explains why there were 
more mortgages than 
property purchases.  

Investment in new properties continues but the current lending market is less frenzied than in 2008.  MIGUE FERNÁNDEZ

Who needs a mortage?

CRISTINA 
VALLEJO

 Buying.  Nearly half of all property buyers 
in Malaga province in 2022 paid in cash 
without the need for a home loan
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Now, on the other hand, 
many home buyers do not 

need a mortgage. First, there are 
individuals with savings who, 
put off by the unattractive re-
turn on bank deposits despite 
the recent rises in interest rates 
by the European Central Bank, 
prefer to buy a property and 
make some money by renting it.  

Rubén Cózar, of Foro Consul-
tores, has also seen that people 
prefer to have their money in 
property rather than in the bank, 
attracted by the steep rise in 
rents and the lack of return on 
bank deposits.  

In addition to private individu-
als, funds and businesses also 
invest significantly in property 
and the large number of foreign 
buyers on the Costa del Sol also 
has to be taken into account. Fig-
ures from the College of Regis-
trars show that in the third quar-
ter of last year non-residents 
bought nearly 34 per cent of the 
homes which were for sale in 
Malaga.  

This phenomenon is not ex-
clusive to the province. The 
situation is similar in the coun-
try as a whole: in November 
55,132 properties were sold in 

Spain, a figure similar to the 
same month in 2007, but the 
number of mortgages did not 
exceed 40,000 whereas in No-
vember 2007 there were 93,262 
loans of this type approved.  

And in the first 11 months of 
2022 there were 606,000 prop-
erty sales in Spain and 433,539 
mortgages approved, so at a na-
tionwide level 30 per cent of 
transactions did not involve 
bank finance.  

A less speculative boom 
In Julio Rodríguez’s opinion, the 
current recovery of the property 
market, which began in 2014 
and was interrupted by the pan-
demic but picked up again in 

2021, is calmer. That does not 
mean there is no speculation, 
but he says it is not as aggres-
sive as in the previous cycle.  

Rubén Cózar adds that the 
banks are also taking on less 
risk. In September 2008, the 
month in which Lehman Broth-
ers went bust, the credit accu-
mulated in Malaga was over  
47 billion euros, compared with 
33.77 billion euros in Septem-
ber 2022.   

With regard to what is to 
come, Cózar says investors ap-
pear to be maintaining their ap-
petite for buying property, while 
Rodríguez suspects that this year 
the number of property pur-
chases will drop slightly.  

JESÚS HINOJOSA
 

MALAGA. Every January the Of-
ficial College of Architects of 
Malaga issues a report on the 
property market in the province 
during the preceding year, and 
2023 has been no exception. The 
figures for residential property 
projects approved by the College 
prior to their construction  
in 2022 show that the sector has 
returned to pre-pandemic  
levels. 

Last year approval was given 
for 7,075 new homes in Malaga 
province, a figure which was very 
similar to 2019 (7,102)  and 2018 
(7,678). The number of licences 
granted by the College in 2022 
was 21.5 per cent higher than in 
2021.  

The president of the College, 
Francisco Sarabia, described the 
figures for 2022 as “positive” as 
approval was granted for 1,067 
housing projects with a budget 
of over 1.08 billion euros. Malaga 
city topped the list again with 
1,355 units, followed by Este-
pona (1,067), Mijas (909), Mar-
bella (690) and Torremolinos 

(509). 
However, the figures for in-

land towns and villages were 
once again insignificant, as there 
was little activity in the property 
development sector there.   

Sarabia said the figures show 
that the property market in 
Malaga province has emerged 
strongly from the pandemic and 
has consolidated. 

However, he did sound the 
alarm on two issues: one is the 
lack of interest in projects for so-
cial housing. In 2022 plans for 
only 185 subsidised homes were 
approved in Malaga province, as 
part of two projects: one in Coín 
and the other in Marbella.  

The other issue he high-
lighted is that new housing pro-
jects in Malaga city are focus-
ing on high-end properties, and 
this is causing a notable in-
crease in prices.    

“Most of the properties avail-
able do not meet the needs of 
the people of Malaga, which is 
why so many of them move out-
side the city, which they can 
only do thanks to the good com-
munications,” he said. 

Malaga’s property market has 
emerged strongly from the crisis 
of the coronavirus pandemic
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S o, we decide to buy a 
property and start look-
ing at the adverts. What 

interests us most are the pho-
tos and, of course, the price. 
Those are things we do under-
stand. But when we start to read 
the descriptions, we may start 
to feel completely confused. 
There are words and terms we 
have never heard of, like home 
staging, ugly duckling and bare 
ownership, and they make us 
feel a bit out of place in this 
world of real estate. 

 “In Spain, we tend to believe 
that all you need to do to sell 
your house or apartment is stick 
to what is known as the ‘3-P sys-
tem’. Place a sign on the prop-
erty. Put an advert on the Inter-
net. And Plead with God that 
someone will come along and 
buy it. So it is fair to say that in 
general, people in this country 
do not understand the culture 
of real estate,” says Toni 
Expósito, CEO of Comprarcasa. 

Natalia de Santiago, an expert 
in finance, agrees and says peo-
ple are not familiar with mat-
ters relating to the economy, ei-
ther. That combination can have 
very serious consequences, al-
though “Spanish people nor-
mally just focus on the advan-
tages of investing in bricks and 
mortar, and I’m not denying 
those,” she says.  

But you need to go into battle 
prepared and informed. So if 
anyone is thinking of embark-
ing on the adventure of buying 
or selling a home this year, or 
simply wants to understand 
more about the sector, it is es-

sential to know what some of 
this jargon means.   

1. 
Ugly duckling 
Ugly ducklings are the proper-
ties which are going to be very 
difficult to sell because they have 
features that make them unat-
tractive to potential buyers. 
These may include houses with 
low ceilings, a bad layout with 
long corridors taking up square 
metres or a location far away 
from public transport networks, 
for example.   

2. 
Home staging 
The appearance of a property is 
key to attracting future purchas-
ers or tenants. In other words, 
vendors have to think about how 
the place looks when people 
come in. “Home staging is the 
technique that makes some-
where look more attractive to 
potential clients. It includes good 
photos on the advertisements, 
nice decoration, the way the fur-
niture is arranged and even a 
recreation in virtual reality 
showing how a brand new or 
modernised property could look. 
The aim is to capture more po-
tential clients and also improve 
a property’s value,” say the ex-
perts at Comprarcasa.    

3. 
ITE 
In Spain, these initials stand for 
Technical Inspection of a Build-
ing. This is obligatory and the 
aim is to ascertain the 
structural stability of 

Whisper listing, bare 
ownership...  Ten real 
estate terms everyone 
needs to know
 Uncertainty.  Experts in the property sector in Spain 
say that many people are confused by what they read 
in property descriptions

SOLANGE VÁZQUEZ
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buildings and ensure their 
safety and that of their in-

habitants. The inspection has to 
be carried out under the super-
vision of a specialist. Whether 
buying or selling a property, it 
is important to make sure the 
certificate is up to date.   

4. 
Proptech 
This is a combination of the 
words ‘property’ and ‘technol-
ogy’. It refers to all the tech tools 
used by real estate companies 
to optimise the way people buy, 
sell, research and market prop-
erties, and not just those com-
panies, either: the term is also 
used to define “the digital 
changes experienced every day 
in the property market, such as 
domotics, the use of virtual real-
ity to showcase a home or Big 
Data tools for data manage-
ment,” the experts explain.   

5. 
Realtor 
It may sound like a strange word 
but it just means an estate agent 
or someone who sells proper-
ties, “although technically they 
do not have to be the same”, the 
experts say. 

Specifically, in the US a real-
tor is an agent who is a member 
of the NAR  (National Associa-
tion of Realtors) and therefore 
subject to a strict code of ethics 
regarding the way they carry out 
their activity. They must also 
have proven experience in the 
sector, such as training in the 
property market and the legis-
lation that applies to the sector.   

6. 
Bare ownership 
This is a legal term which refers 
to a property whose owner does 
not have the use or enjoyment 
of it, for example those which 
are rented out. “If a property is 
referred to in this way, it means 

the person who is selling it could 
live in it until they die, even 
though ownership lies with the 
person who has bought it” the 

experts explain. 

7. 
Whisper listing 
This is when an estate agency 
closes a deal with the purchaser 
of a resale property before it is 
advertised in its office windows, 
websites or portals.  

This appears to be on the in-
crease, because figures from 
Comprarcasa show that 20 per 
cent of property sales were car-
ried out through this system in 
2021, and that was 10 per cent 
more than the previous year.  
Does this explain why other peo-
ple seem to get bargains and you 
don’t?  

With a whisper listing, a 
would-be purchaser appoints 
their estate agent to act as their 
representative in the market. 

They explain very clearly the 
features they want in a property, 
and what their needs are, and 
the agent contacts them as soon 
as a property that meets that de-
scription becomes available.  

8. 
‘Escritura’ and ‘título de 
propiedad’ 
Both of these are often trans-
lated as ‘title deed’ in Spain, but 
they are not exactly the same. 
An escritura is the legal docu-
ment which is registered with a 
notary and certifies the rights 
and obligations of a person who 
acquires or inherits the prop-
erty. The título de propiedad, on 
the other hand, is a document 
that certifies to the authorities 
that someone is the legal owner 
of it.  

9. 
Certificate of habitability 
This is an administrative docu-
ment which shows that a prop-
erty meets the minimum tech-
nical, hygienic and sanitary re-
quirements to be lived in.  

It is essential to have this cer-
tificate to carry out any sale or 
rental transaction, as well as to 
contract services such as water, 
electricity and gas. 

10. 
Energy efficiency certificate  
This is another essential docu-
ment if you want to rent or sell, 
because it shows the energy con-
sumption of the property, tak-
ing into account aspects such 
as ventilation, lighting, heating 
and cooling, and hot water sys-
tems.  

 MIKEL CASAL
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I n 2022, for the first time 
since the time of the boom 
in the property market, more 

than 40,000 homes were sold in 
Malaga. In fact, this is not far off 
the historic record of 2007, when 
there were 42,386 sales in the 
province.  

Last year the figure was 
42,041, in other words just 345 
fewer than in the year before the 
bubble burst. That is the same 
as saying that every day, an aver-
age of 115 people bought a prop-
erty in Malaga. Only Madrid, Bar-
celona and Alicante can report 
a higher figure. And another in-
teresting fact is that in two years, 
the number of sales in Malaga 
has almost doubled.  

The question that comes to 
mind is obvious: does this mean 
we are looking at another bub-
ble in the property market?  

What we can say is that al-
though the number of homes 
sold is very similar to 2007, sev-
eral things have changed since 
then.  

To start with, Malaga has 
gained 220,000 inhabitants along 
the way: in 2007 there were 
1,491,784 and last year 
1,711,829. The structure of the 
market has also changed: in the 
year prior to the major crisis, 
practically half of sales were 
new-builds.  

Now, the figure is around 20 
per cent. Most of the purchases 
have been of resale homes and, 
in fact, the message heard most 
recently from the sector (from 
developers, investors, local 
authorities and analysts) is that 
there is a lack of new construc-
tion and that is putting pressure 
on the resale market and push-

ing prices upwards. So, the boom 
in sales has not (so far, anyway) 
caused a boom in new building.  

Another substantial difference 
is that now, nearly half of pur-
chasers of properties pay cash: in 
the first 11 months of 2022 
nearly 40,000 properties were 
sold in Malaga province but only  
21,739 mortgage loans agreed. 
However, in 2007 there were 
more mortgages (54,500) than 
sales (42,386). 

In recent years there has been 
a rise in the number of purchas-
ers who do not need bank fi-
nance. In the first place, there 
are individuals with savings who 
bought a better property than 
the one they previously lived in, 
or they buy as an investment.  

In addition there was activity 
from investment funds and com-
panies, whose investment has 
also been very significant. And 
on top of that, there have been 
a great many foreign buyers, es-
pecially on the Costa del Sol.  

According to data from the 
College of Registrars, in the third 
quarter of 2022 nearly 34 per 
cent of the sales of homes in 
Malaga province were to non-
residents. There is some simi-
larity with the situation during 
the property boom, when a large 
proportion of the sales were due 
to residential tourism.” 

A change in trend 
There is no doubt that, alto-
gether, 2022 was a very good 
year for the property market in 
Malaga, and in line with the na-
tional trend. The year-on-year 
increase in sales was 26.9 per 
cent, one of the highest in the 
whole of the country. 

    Nevertheless, it is worth 
highlighting the change in trend 
observed throughout the year, 
which began with growth of over 
50 per cent and then slowed 
down in the second half-year, fi-

nally ending with a year-on-year 
fall of 23 per cent in the month 
of December.   

This slowdown could be a 
warning of what might occur this 
year. Some experts are forecast-
ing that sales cannot continue 
to increase at the same pace, 
due to  inflation, the rise in prop-
erty prices (which in Malaga is 
one of the highest in Spain) and 
the increase in the Euribor. 

Ferran Font, Director of Stud-
ies at the Pisos.com property 
portal, says that the forecasts 
for last year were correct.  

“After increasing uninterrupt-
edly from January to November, 
the almost 650,000 transactions 
in Spain were the highest since 
the property market bubble.  The 
post-pandemic recovery which 
began in 2021, when the year 
ended with 35 per cent growth 
compared to the previous year, 
was consolidated last year with 
a 15 per cent increase.  

“Looking ahead to 2023, the 
current forecasts are that the 
figures will be more modest than 
last year, and more similar to 
those of two years ago,” he ex-
plains.   

“If we take a monthly analy-
sis,” Font goes on to say, “we can 
see that in December the mar-
ket did slow down as predicted 
and there was a year-on-year 
fall in terms of sales during that 
month. That was the first nega-
tive figure after 21 months of 
uninterrupted increases”.  

In his opinion, this is an indi-
cation of what is to come this 
year and it will be the conse-
quence of “inflation, the evolu-
tion of the Euribor and the in-
creased cost of mortgage repay-
ments, as well as uncertainty 
due to the war between Russia 
and Ukraine and the application 
of the new housing law which is 
expected to come into force 
sometime this year,” he says.  

More than 40,000 homes 
sold in Malaga province in 
2022, the highest figure 
since the property boom 

 Construction.   The proportion of 
newly built properties on the 
market is 20 per cent, less than 
half the figure for 2007

NURIA TRIGUERO

File photo of a residential development under construction on the Costa del Sol.  SUR

“In 2023 the forecasts 
are for more modest 
figures than those of 
last year, due to the 
effects of inflation, the 
increase in the 
Euribor, uncertainty 
over the war in 
Ukraine and the new  
housing law,” says 
Ferrán Font, the 
Director of Studies at  
Pisos.com 
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S ingapore-based hotel chain 
Banyan Tree Group has an-
nounced its arrival in Spain 

with a luxury hotel in Benahavís, 
that will form part of Real de La 
Quinta, the residential develop-
ment project with the largest lei-
sure offering on the Costa del Sol. 
Located in a unique enclave in the 
surroundings of Marbella, it will 
also include the exclusive El Lago 
Club from 2025. 

Banyan Tree Group, one of the 
world’s leading hotel groups that 
operates more than 60 hotels in 
17 countries and has 47 new prop-

erties in the pipeline, announced 
that it has signed an agreement 
with La Quinta Grupo estate agents 
to develop a hotel and residential 
complex under the name Angsana 
Real de La Quinta Benahavis Mar-
bella, which will be operational in 
2026. “The complex, which is the 
group’s first venture in Spain, will 
include a luxury hotel, branded 
residences, flats and commercial 
space,” the group said. 

The luxury hotel will have 90 
rooms and suites surrounding a 
leafy courtyard that will take the 
form of an oasis. It will also have 

three restaurants, designed to of-
fer high-level gastronomic expe-
riences at any time of the day, a 
signature snack bar and another 
dining space by the pool. There 
will also be professional meeting 
areas, a spa and kids’ club, swim-
ming pools for the whole family 
and an amphitheatre for weddings. 
“The Angsana residences, with two 
and three bedrooms, will have a 
private courtyard, swimming pool, 
parking, daily cleaning and main-
tenance services,” the developers 
said. 

The group, created in 2008, ex-

plained that “the modern and fluid 
interior design is inspired by the 
beautiful wooded slopes of the Si-
erra de las Nieves. The large win-
dows offer panoramic views and 
a feeling of spaciousness, while the 
social spaces with orange trees and 
different aquatic ecosystems in-
vite you to gather in an atmosphere 
that reflects both the essence of 
Angsana, which invites you to en-
joy every moment, and the Anda-
lusian spirit”. 

Peter Hechler, Vice President 
and Chief Operating Officer of Ban-
yan Tree Group, said: “We could 

not have chosen a better business 
partner for Banyan Tree Group’s 
debut in Spain. La Quinta Grupo 
has more than 35 years of experi-
ence as a developer in the  real es-
tate world. Real de La Quinta is the 
second residential resort that this 
group is developing in Marbella, 
where the priority is to build homes 
in a natural environment with fa-
cilities and services that make it a 
unique place in everyday life”. 

Angsana Real de La Quinta Be-
nahavís will offer rowing boat rides 
on the Real de la Quinta lake, which 
has a beach area, and excursions 
to explore the adjacent Unesco bio-
sphere reserve. Real de La Quinta 
will also have a restaurant area, 
managed by the Azotea Group, as 
well as a health and wellness area, 
provided by Le Max Club, one of 
the most chic and luxurious names 
in Spain and southern Europe. 

Hospitality and wellness  
“Angsana, being a concept that fo-
cuses on creating very special mo-
ments with our loved ones, is a per-
fect fit with the Real de La Quinta 
community,” said Borja Pascual, 
CEO of La Quinta Grupo, adding 
that “families and friends are in-
creasingly looking for more unique 
and unforgettable experiences 
when on holiday and the upcom-
ing Angsana Real de La Quinta Be-
nahavís Marbella will become the 
ideal meeting point. Banyan Tree 
Group’s hospitality and wellness 
expertise will be crucial to enjoy-
ing the Spanish lifestyle and cre-
ate lasting memories for our guests 
in one of the most spectacular lo-
cations in Europe.” 

The design of the establishment 
will be led by OBMI with interiors 
by MKV Design and landscaping 
by RSR Studio, with architecture 
comprising “clean lines and sim-
ple silhouettes incorporating ele-
gant brick and stone patterns that 
reference local building materials 
and traditions”.

JOAQUINA DUEÑAS 

Marbella council has recently 
given the green light to a total of 
17 projects for works involving a 
budget of almost 16 million euros, 
the council spokesperson, Félix 
Romero, explained at a recent 
press conference.  

Romero said that the town hall 
has granted a permit for the ba-
sic project for the construction 
of three multi-family buildings 
with a total of 45 homes in Los 
Altos de Los Monteros, which will 

have an investment of more than 
10.1 million euros.  

The council also gave the go-
ahead for five licences for luxury 
single-family homes, most of them 
with swimming pools, in the areas 
of Cortijo Blanco and the Los Ánge-
les development, both in San Pe-
dro Alcántara, with an investment 
of more than 3.3 million euros. 

The council has also issued an-
other eleven licences for minor 
works totalling 2.4 million euros , 
“which range from reforms to the 
construction of pergolas or the 

modification of plots of land, 
among others.,” Romero explained. 

The spokesperson placed spe-
cial emphasis on the relevance 
of these figures, describing them 
as “important amounts that are 

injected into the municipal econ-
omy” and which “provides work 
for the inhabitants of this munici-
pality”, he added. “In short, they 
are very important investments 
which also have a return in terms 

of taxes as they are subject to the 
four per cent tax on construc-
tions,” he added. Romero said that 
these investments “guarantee the 
vigour of the local economy”. “We 
can talk about ten million euros of 
investment on average per week 
in building permits and urban 
development execution”, which 
means “540 million euros of in-
vestment per year in private 
works alone,” he said.  

Marbella’s planning is currently 
based on the 1986 PGOU (General 
Urban Development Plan) and is 
in the process of drawing up its 
new urban planning. “We can ex-
pect that over the course of next 
year, once the new plan is ap-
proved, the volume of investment 
and movement in urban planning 
will increase,” said the council 
spokesperson.   

The investments aim to guarantee the local economy.  JOSELE

Computer generated image of the new luxury hotel.  SUR

New hotel for luxury residential area

PILAR MARTÍNEZ

Singapore-based Banyan Tree 
hotel group lands in Spain with a 
luxury hotel on the Costa del Sol

Marbella’s driving force 
Construction projects approved by the local council 
involve a budget of almost 16 million euros  
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